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From: Joanna Hrabovsky [weSmootch@locainet.com)
Sent: Sunday, February 22, 2008 4:47 PM
To: Tracking Labels

Subject: Re:

Dear Mr. Mullan,

I am a (single parent) craft artist ...I make plush dolls, one by one,

per order in my dining room. No two are alike. I have large minimum

order requirements from the company i will get their fabric care/ content labels from....how
should I go about dating them? Right now, they sport a (non-fixed) paper Logo hang tag that
is signed and dated

by my hand. Must it be a precise day/month/year format or could i

date them with simply the year of manufacture? I really dont think i

could afford the cost of ordering even a monthly fabric tag to make

them "batch dated”. Since i have not been making them for very long,

i do not have an annual estimate of my sales to base the quantity of labels i would need to
order. The fixed fabric tags i get would have to carry me till theyre used up, and who knows
how well my dolls will sell.

Joanna
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From: Eric Liu [ericliu@manley.com.hk]
Sent: Monday, February 23, 2009 2:45 AM
To: Tracking Labels

Subject: Tracking Labels

Dear CPSC commission,

In regard to yr collection of public comment for the captioned, I would like to know the
followings:

1. for the cohort information , you said it may be run no. or batch no. Pls give us the solid
example.

2. we have already the detail date code information on the product , will it be still
necessary to add the cohort information ?

3. what is the font size requirement of the tracking label content ?

4. Is it necessary to add the label on bare product and the packaging respectively ?

5. Can the label be really need a stick-on-label style ? Can it be substituted by printing
process such as silk-screen or tampo printing ?

Will you answer me by email ?

Thanks.

Best Regards,

IEric Liu

\Ofﬁce direct line:(852)23707019
QA/Manley Toys Ltd.,
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From: Tom Brodahl [Tom_Brodahl@DRGnetwork.com]
Sent: Tuesday, February 24, 2009 10:18 AM

To: Tracking Labels

Subject: tracking tabel requirements

Madam / Sir:

We are importers of craft kits, commonly referred to as DIY (Do It Yourself) craft kits. Most of our kit-of-the-month clubs
are targeted to adults, but we have two clubs, Creative Girls and Young WoodWorkers, that are intended for children
ages 7 -12. !

These kits contain multiple components that are assembled to create a finished project. The labeling requirement
presents issues such as:

1. Do all components need labeled? Common sense would be, no, totally impractical and often impossible — many
are too small and often times a kit will contain 25 to 50 items.

2. Like components are often packaged separately in poly bags, which are discarded after assembly. Based on this,
it doesn’t make common sense to label the individual packages either.

3. Label the chief component? Depending upon the kit, this may be fabric, wood, plastic or paper. Sewing a label
to the fabric is feasible and incorporating an image onto the paper is feasible. Making a permanent mark on the
wood is possible and incorporating a mark into the plastic when molding it is also possible. If cost isn’t an issue,
almost anything is possible. In reality, consumers will snip off the label on the fabric so it doesn’t detract from
the finished product and they will cut off the printed image on the paper prior to making the craft for the same
reason. Our wood kits contain unfinished wood. If we provide a burned-in label, they will probably sand it off or
cover it with paint. A label molded into plastic is the most permanent of the lot, though, it is also the most
expensive to incorporate. A mold charge often runs $300 to $1500. A new mold will be needed for each
production run in order to identify the batch.

4. We provide instructions with each of our kits. For our type of products, it makes sense to provide the labeling
information within the instructions. This will enable consumers to identify a particular batch or product if there
a problem arises.

Being realistic, with the implementation of 3™ party testing, most potential problems will be identified and addressed in
advance. No solution is foolproof and we welcome the efforts being made to ensure the safety of consumers. The
requirement of a “permanent” label on every product is admiral but unrealistic. Manufacturers and importers can
comply with affixing a label to products to enable consumers to identify a particular product. But, once consumers take
possession of products they must assume some responsibility also. They need to be aware of the products in their
possession, monitor the news for any bulletins about potential problems and make certain that their families use the
products properly and as intended.

Our company is in a unique position since we mail individual kits to consumers’ homes. We have the data of where
every product we sell is shipped. In the event of a problem with a product, we can notify each of our affected customers
very quickly. This is another reason why we feel that the tracking requirements being implemented will cause us added
expense while realizing a minimal gain. Our type of business is in the minority, but I’'m certain that many small
businesses fall into this category also. An exemption or modification for these businesses would be wonderful!

Best regards,

Tom Brodahl
Sourcing Manager




DRG

306 East Parr Road

Berne, Indiana 46711 USA
260-589-4000 ext. 343

Tom Brodahl@drgnetwork.com
Skype: tom.brodahl
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From: Berghoff, Eric [Eric.Berghoff@ARS.USDA.GOV]

Sent: Thursday, February 26, 2009 8:09 AM

To: Tracking Labels

Subject: Comments - section 103 of the CPSIA, Tracking Labels for Children's Products

Good morning,

| like the idea of a tracking system for product recalls. In addition to the proposal, | would like to see a website, a central
clearing house, where consumers could register and enter purchases by the tracking number in a profile and be
automatically notified of recalls by email or by mail.

Eric Berghoff
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From: Desiree Vittorio [dv@miacarina.com]
Sent: Thursday, February 26, 2009 12:52 PM
To: Tracking Labels

Subject: tracking labels

Dear Todd Stevenson,

[ am a home based clothing designer that specializes in custom boutique clothing for girls. Just about every
outfit is made per order.

I have the care / content labels, business name label, and size label currently.

These labels are really perfect as is. First, my business label reads, “MiaCarina.com.”

I have a link here that shows one of my simple dresses where the labels can be seen
http://www.miacarina.com/Sale/babytanks/bright-flowers.jpg

Since the label is a simple tag with the business name very clearly written with MiaCarna.com, any customer
can go to my website and find my address, email, and phone number on every single page of my website.
Actually, it is far harder to find a business without an address.

It cannot be easier than that and adding another address label is simply adding another scratchy label that
customers simply cut off.

Secondly, when a business is created, they must have a mailing address And a business address. This should
be self explanatory.

Third, the new requirements ask for style and batch numbers. Now that clothing must meet certain regulations,
certain textiles have been exempt from testing.

For small manufactures or one of a kind designers, a new label will need to be created for every clothing item.
When testing will be either exempt or enforced for other materials, these 2 bits of information are redundant.
Especially, batch information. I would have to put batch #1 on every design and styles change at least 4 times a
year.

Fourth, the date of manufacture has no relevance if an item is safe or not. An unsafe or noncompliant item will
still remain so regardless of the date and vice versa.

ALSO, if a customer sees a date for, perhaps, last season when manufacturing often happens 10 months in
advance, customers may assume they are purchasing old designs and want discounts.

Actually, since [ have read these labeling requirements, I looked at some of my clothing and their overload of
labels.

Some have the date and when I saw a pair of my pants had 07/07, I was aghast that my pants were 2 years old
and wondered if they were still in fashion.

This is silly and could be determinate for fashion and the fashion minded. What is quality and compliant has
nothing to do with the date and should remain timeless.

Fifth, cohort information is an unclear term. Does this mean manufactures have to state their material sources
and give away proprietary information?

Finally, I cut off the tags on all of my personal clothing because they are bulky and leave big red itchy scratches

on my skin.
Most everyone that I know rips their tags out and children literally cry to have their “itchy” tags removed.

/_/1//



The current tags are full of information and these new bits of information are wasteful.

Cordially,

Desiree Vittorio
www.MiaCarina.com
dv(@miacarina.com
702-898-7591

7175 Durango St.
Las Vegas, NV 89120




2609-0010-0p14

. »
1660 L Fopect, N
) 75 Broad Honest
He ““Wﬂ D%, 2o09r Necn Yond, N, 10004
'@/om @ﬂf/ ZES44SS ‘?M g/! / L85 0055
Faw: (208 6593904 e (28] 4851797
& madt: cwstoms@uharrelly patog. com 1822/ 742 2140

February 26, 2009
Via Email: TrackingLabel @cpsc.gov

Office of the Secretary

Consumer Product Safety Commission
4330 East West Highway

Bethesda, MD 20814

Att’n Gib Mullan, Director of Compliance and Field Operations
Dear Gib:

We are submitting this letter on behalf of Hamco, Inc., a subsidiary of
Crown Crafts Inc. located in Gonzales LA, importers of children’s and
infants’ textile products, in response to the CPSC’s request for comments
and information published in today’s Federal Register: Tracking Labels for
Children’s Products Under Section 103 of the Consumer Product Safety
Improvement Act; Notice of Inquiry, Request for Comments and
Information, 37 Fed. Reg. 8701-02 (February 26, 2009).

In that notice the CPSC requests in part comments and information
. concerning implementation of its tracking label program for children’s
products, including compliance with the program’s labeling requirements
without the use of standardized nomenclature, appearance and arrangement
and whether or not successful tracking label models already exist.

Hamco Inc. respectfully submits that it has implemented such a
successful tracking label model on all its products in June 2008 which meets
the requirements of the CPSC. The tracking code is permanently affixed to
the product and is visible at the time of sale either on the packaging or on the
product. The tracking code is an alpha-numeric code which can be




recognized without the use of language. It is based on the FOB date of the
product and the factory where it is produced. The format is the Julian Date
and the year (YY) of the FOB date and the factory code. For example, a
product with an FOB date of 5/19/2009 produced at our Ningbo factory in
China will have the date code 13909 NI. Should product from a specific lot
need to be located, Hamco can make the affected code available to
customers who then can identify affected product my matching the code on
their product. Currently, for private labeled product, the customers contact
the retailer who passes our contact information to them.

We submit that if a tracking code already in use by an individual
company meets the requirements of the CPSIA, there is no need to require
such a company to standardize its coding method to the CPSC tracking code.
The layout of the tracking identification code should not affect its ability to
identify product. Moreover, requiring those companies to replace their
tracking code with another will only disrupt product identification which is
already operational and functioning and will not result in any greater
tracking ability for the CPSC or the public.

For all of the above reasons, we respectfully request that the CPSC
allow companies such as Hamco, who have already implemented effective
tracking codes for children’s products, to retain their tracking system rather
than adopt any new standardized system proposed by the CPSC.

Thank you in advance for your help. Should you have any questions
or require additional information, please do not hesitate to contact me by
phone or by email: bbrickell@spcblaw.com

Sincerely yours,

Sharretts, Paley, Carter & Blauvelt PC

By: 1(Z\Q,ML %w

Beatrice A. Brickell

Cc: Leslie Dewberry, QA Manager Hamco
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From: Tanya Haralampieva [taniahar@spcblaw.com]
Sent: Thursday, February 26, 2009 2:53 PM
To: Tracking Labels ,
Subject: CPSC- Tracking Labels
Attachments: Tracking Labels- Hamco, Inc..pdf

Dear Mr. Mullan,
For your consideration I am sending you a copy of our client - Hamco, Inc. letter. Please see the

attachment. If you need more information please let me know.

Thank you in advance for your time and assistance.

Kind regards,
Tanya Haralmpieva
Paralegal- Sharretts, Paley
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From: Susi Klare [susiklare@yahoo.com]
Sent: Thursday, February 26, 2009 4:18 PM
To: Tracking Labels

Cc: dominic DeFazio

Subject: official comments

I don't understand how our small toy manufacturing company will be able to meet the tracking
label requirements as written in the rule to go into effect August, 20e9.

If we cannot tag the toys, how are we to label them? Perhaps industrial-size companies can
afford laser equipment or engraving machinery or whatever is required to create the label you
require (I have no idea how it's done - please advise)

We are a very small, two person woodworking business. We sell our toys without packaging. Our
gross sales are well under $100,000 per year. We sell wooden rattles and floor toys. If you
cannot provide specific doable guidance for products such as ours, then I request an
exemption from the tracking label rule.

Susanna DeFazio

Owner

Papa Don's Toys

87805 Walker Creek Road
Walton, OR 97499
541-935-7604
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From: Will Robison [will@yasutomo.com]
Sent: Thursday, February 26, 2009 4:44 PM
To: Tracking Labels

Subject: Tracking Labels

Dear CPSC;

| will let wiser heads decide how tracking labels should be formated, keeping in mind that some products are too small to
carry labels except on the packaging. What | wish to discuss is implementation.

With the roll out of other CPSIA requirements, the biggest problems have related to 1) The implementation period and 2)
The lack of a grandfathering period. | can see that the biggest problem with tracking labels will be if the decision comes
too late to implement in a reasonable time period (like a few weeks before they are due) and a potential decision that ALL
products currently on the shelves will meet the new tracking label laws.

As an importer of products from overseas, | know that any changes made today won't be seen for at least three months
on new products. Old products, products already sold, or products not needing a re-order any time soon, might take years
before any perceptible change occurs. In talks of labeling, this will require current manufacturers to either alter or
completely destroy previously made labels - which would be a cost burden - and then replace those bad labels with new
ones. Just getting a manufacturer to agree to do this (never mind getting them to agree to pay for it) is a negotiation that
can stretch on for weeks or months. And this is only assuming one manufacturer. As an importer, we have to deal with
more than two dozen different manufacturers, which means at least that many negotiations. So the longer we have to
implement this change, the better everyone will feel about it.

Second, a reasonable amount of sell through time must be created so that manufacturers and retailers have time to
change over their stock and sell off the old stock. It seems silly to me and very un-businesslike to throw out perfectly good
stock merely because it is not labeled correctly with a label that hasn't even been invented yet.

| appreciate the need for consumers to know which batch number their preduct belongs to in the event of a recall. But
presumably if a product is on the shelf it is because it already meets all the safety requirements to be there. Therefore the
sense of urgency for issuing these labels should be minimal. After all, the real urgency should come from the
manufacturers in this case because if a product is in need of a recall, without a label, they will have to recalt ALL of the
product. With a label, they will be spared a recall of the entire line. A reasonable time period for implementation and for
sell through will not, in any way, affect the overall safety of the consumer.
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From: New Baby Products [kelly@newbabyproducts.com]
Sent: Friday, February 27, 2009 11:11 AM

To: Tracking Labels

Subject: Retailer Perspective

As a retailer who works closely with small manufacturers, I have the following suggestions and comments:

*Some sort of code that allows the manufacturer to identify the product would be better than a date, location,
batch number, etc. for most products.

*Some items are too small to have the required information printed/etched in full.

*The cost savings to consumers will be far overshadowed by the additional production and recording costs to
manufacturers which will be passed along to customers. This is going to cause further price increases in an
already dim economy.

* As a specialty retailer, [ can contact any of my manufacturers at any time and ask for the required information
without a problem.

*Some toys will require laser etching instead of paint or other methods of labeling. This is going to be
incredibly expensive but there will be no alternatives for some categories.

I hope that my input is of some help to the CPSC. You guys are doing an amazing job with all of this mess that
congress has given you. Keep up the good work!

-Kelly Nelson

Kelly Nelson
New Baby Products
Kelly@NewBabyProducts.com

404-321-3874 Atlanta, GA
770-978-9810 Snellville, GA

Industry Blog at www.KidsTodayOnline.com
Now on Facebook!






